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Abstract

In today's highly competitive industry, technological advancements and the
widespread use of the internet have transformed traditional marketing into digital
marketing strategies. This study investigates the impact of digital marketing on
Libyan consumers’ buying behavior. Online questionnaires were distributed on all
social media platforms the questionnaire reached 300 respondents. Statistical
Package of Social Science (SPSS) has been used in this project The acquired data
were double-checked to ensure that the nonparametric analysis was carried out
correctly. As a result, the reliability test of Cronbach alpha was applied; frequencies
and descriptive statistics were obtained using the Kolmogorov-Smirnova test,
Binomial-test, Mann-Whitney, and Kruskal-Wallis tests. The results of the study
show that digital marketing has a major impact on Libyan consumers’ buying
behavior, and Libyan consumers are highly relying nowadays on online purchasing.
The limitation of the study is first, the lack of previous resources and the number of
respondents was limited due to the limited time. The recommendation and
implication of the study are businesses must be present in the digital world and be
fepresented on a variety of digital platforms to communicate with their targeted

Customers, as it is the most effective way nowadays.
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