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Abstract

This study aims to determine the link between marketing mix elements and
consumer behavior in Libya. The marketing mix is the combination of
strategies and activities that companies use to sell their products and
services. The questionnaire was taken from (Gikonyo, 2020, Pg88-93), to
determine the effect of the marketing mix on consumer behavior in Libya,

the questionnaire reached 300 respondents.

The data for this study was analyzed through the statistical package (SPSS).
The following tests were also applied: reliability test, frequencies, descriptive
statistics, Kolmogorov-Smirnova test, Binomial-test, Mann-Whitny and
kruskal-wallis.

Based on the results of the study, the elements of the marketing mix have a

significant effect on the behavior of Libyan consumers.

The limitations of the study were, limited access to data and previous studies
on Libya, the majority of questionnaire respondents were from Benghazi, and
the project has only focused on the 4 elements of the marketing mix. The
identification of the elements of the marketing mix will assist the businesses
in tailoring their marketing and manufacturing strategies to capitalize in a way

that will satisfy both consumers and marketers.
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