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ABSTRACT

The way people communicate and share information and interests has changed dramatically
thanks to social media. Marketers now have a new way to reach clients due to the rise of social
media and social networking sites. However, the number of Libyan consumers who use social
media is unknown. Moreover, marketers use different types of marketing tactics to reach their
customers, but the marketers who use social media as a marketing communications tool are
unknown. Lastly, the demographic factors of the customers are also undetermined.

This study investigates whether marketers use social media to communicate with customers, and
do customers use social media to buy or gather information about their products or services.

The methodology used in this study was gathered from both primary and secondary data to
support this study. A well-structured questionnaire was designed using Google Form, the survey
was distributed on multiple platforms to gather the responses. The secondary past research was
used to asses this study. The SPSS software was used to analyze the gathered data,

The result of the research achieved all the objectives which were to see if Libyan consumers use
social media in their daily life and whether marketers use social media platforms to reach their
customers, and finally, to know if there is a difference between the participant’s demographic
factors when it comes to the use of social media. The results showed that social media is the
most effective way to reach and communicate with customers, since the evolution of social
media is ongoing, and the social networking sites that concentrate on imagery, advertising, and
video, will continue to evolve in the future.

To conclude, the government and business owners should rely more on social media when it
comes to communicating with their targeted group, as it is the most effective way nowadays.
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